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2020
Facebook Parther Awards
Innovation Hero
Marketing API
Adriel  pashboard

Last 30 Days (Incl. Today) v

Impressions

1210M

FACEBOOK

CTR
261.8%

cpC
$1.47

Impressions. Clicks
+10% - J\/\/\ +1o% Nm + +10% -

action 12345678910 abc.. ¥

BUSINESS PARTNER

|

Ad spend f/J_J\
$100

Clicks Ad spend
263,000 340,281

wek: add 1 view Pixel complete registraton  w  *Puek pur rchase

' ’ Google
M qo%: > \_/_f\/ *1K% N ﬂg% Partner

Campaign Alarm & Eda

CPA: Pixel: Purchase_call 222 v $22.83

Pixel: complete_promotion... ¥ $2500.2

81

Low campaign CTR +999

CTC Increased

Clicks v

, T|: TechCrunch
ROAS dropped Peal : ROAS ~ ding
250%
Channels > Campaign t A

CPA $8.76 @ e Q Product Hunt
~ o Tiktok 3

v 2021.Q1 Project A
> Remarketing Group

> ) Facebook
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CEO & Co-founder of Adriel (2017-)

CEO & Co-founder of Solidware (2014-2017)
Forbes 30 Under 30, 2017

UN High-level Panel on Digital Cooperation
Olivier Wyman [ AXA [ HEC Paris

Olivier Duchenne, %| 11 7| & X}

CTO & Co-founder of Adriel (2017-)

CTO & Co-founder of Solidware (2014-2017)
Intel / NEC Labs / Carnegie Mellon University
Ph.D. in Computer Science (Machine Learning)
CVPR Best Paper Award, 2009
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facebook

Instagram

Facebook/Instagram Ads

branc“Fﬁ

Branch

(®) Pinterest

Pinterest

yahoo/

Yahoo

N Google Ads

Google Ads

NAVER

Naver Search/GFA
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Twitter

Adobe
Analytics

Adobe Analytics
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lkalkaomoment

Kakao Moment

Linked {3

Linkedin

yelp¢

Yelp

mailchimp

Mailchimp

§ Google Analytics

Google Analytics

amazon

Amazon

criteol..

Criteo

MHS&

MySQL

? Flyer

Appsflyer

B Microsoft

Microsoft Ads

@ reddit

Reddit

salesforce

Salesforce

" Search Ads

Apple Search Ads

Google Sheets

Google Spreadsheet

{} SnapChat

SnapChat

(M theTradeDesk

The Trade Desk
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‘ Connect a data source ° DX:| |:|I_-|_O_I %%!II:I_I-QE |:I-_+__O_| E"Ol E-l XI-LI_I-% g’é:'
5 Google Analytics NO_COde, Plug & quy

Google Ad Account

Facebook Ad Account

@ g

2

Apple Search Ad Account

w)  Appsflyer Account . .

@ Branch Account

B Microsoft Ad Account . .

e Amazon Ad Account
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B=dE XM HIo|EHE HAZICE HS
([
Instant Collection of Real-Time Data . . .
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Channels Team o)
o ArEXAI =M1 Molof SF= ¢|0|H =3}
> o Tiktok > z* Marketing Team .
Fully-Customizable Interface
> €@ Facebook > it Contents Team
> in Linkedin > ' Finance Team

> & Microsoft Country Quarter > Project > Channel > Ad group > Ad creative Result
> G Google > 1! Korea > 2021 Q1 e 7 : @D Clicks 3K
> 3 Youtube > BE pAmerica v Project A 21 @  rurchases 150
> W Twitter > Bl France > & Google ®) Clicks 4.5K
> [© Instagram > ZE United Kingdom

> @) Facebook )

o Impressions 60K

4
4
4
> Remarketing Group @ 7/ : ‘) Engage!
4
4
4

> [ Sihgapore

ROAS
© - 286%

views 860

> @& Creative 01
OrA|E Hlo]E S H|E 2 Zatof X2y

Clear, Organized, & Unbiased °

> = Creative 02

a Ad Spend

$ 6.70K

> @ YouTube (11)
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Table Ads Updated 14 minutes ago

Country > Channels > Campaign > Ad Status Channels Budget Ad spend Link clicks 4 § Purchase § Revenue nstall New user
Results from 4 Country - G O0OO  w1,572364/d W 9,667,415 9,76
~ Korea (4) - 1‘@ o W 2,200,644/d # 6,908,963 Q ANR
> O YouTube . o W 531,259/d # 3,743,578 G | | 1
.. Google Analytics O

W 94,750/d W 685,096

@

> & Google (Others)

v {5 Facebook/Instagram (3) - % W 211,875/d W 1,502,287 ! Apps Flyer .

> Campaign A i raaive @O B # 59,294/d W 416,374
> Campaign B Z i raaive @ B W 117,867/d # 833,801 @ Branch o
> Campaign C 7 i vacie @ % W 34,714/d W 252,112 406
> G Google search - G W 262,438/d W 1,065,708 1,045 *
" PR ” w
v America (2) - %G W 1,416,127/d 2,938,474 504 '?él!/ouH EJ E" OI E_I 2I_ "ﬂél-J_'_ E" OI E'l II‘% uH g
> & Google search -| G W 294 668/d W 2,127,596 363

Cost Analysis of Post-back Data

> @5 Facebook/Instagram - % W 177,375/d W 810,315 141
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Dashboard Today -

Performance trends

0% AAONL 0% - 2N

100 vs. 0.51% vs.

Irene A P ey A
< Share the view Team member Role (?)
Sophie, CEO, Adriel Admin 4
Marketing team, Adriel View & Edit v
Justin, Agency | View only v
+ Add more

g0l o= Bl ArHeL BHEY B0 7Y

DE AN MAIZ AE

Saving the communication cost

View name | Widget name here

solar.ahn@adriel.com 1210202 ——

Hi @ajenny, can you check it? Nam porttitor blandit
accumsan. Ut vel dictum sem, a pretium dui. In co...
Read more

Comments
Show 12 replies

you 12.10.202

Include resolved All Views v

Hi @solar.ahn, will do!

Narmn porttitor blandit accumsan. Ut vel dictum sem, c...

Read more CreativesCreativesCreativesCre... OverviewOverviewOverviewOve...

solar.ahn@adriel.com 12.10.202

Sta I Hi @ajenny, can you check it? Nam porttitor blandit accumsan. Ut
vel dictum sem, a pretium dui. In malesuada enim in dolor euism...
solar.ahn 27 reples
solar@gmail.com
you 12.10.202
ajenny Hi @solar.ahn, will do!
ajenny@gmail.com @ Nam porttitor blandit accumsan. Ut vel dictum sem, a
pretium dui. In malesuada enim in dolor euismod, id c...
vitroiko
lenkopostoi@gmail.com
CampaingsCampaingsCampaia... Table
laceholder X (ﬁﬁl
P solar.ahn@adriel.com 12.10.202

test@gmail.com
Hi @ajenny, can you check it? Nam porttitor blandit accumsan. Ut

vel dictum sem, a pretium dui. In malesuada enim in dolor euism...
placeholder

test@gmail.com 27 replies

you 12.10.202

Hi @solar.ahn, will do!

Nam porttitor blandit accumsan. Ut vel dictum sem, a
pretium dui. In malesuada enim in dolor euismod, id c...
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Project A > Campaign > Ad Set >

> ProjectA

~  FB A/B Test 201220

v Interest

Business Ow

ners

AtE 2E A2 S Soll =2HEQl KPI 242t 0|70 Cet iE i S 0| 7ts5HH

das =
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Real-Time Unbiased Insights

N
J ©
4 E@
)

Edit

Project A> ... > Ads

Platforms selected @ G
&
@ Budget Lifetime v
G Budget Lifetime v

Cancel

SMolHMS I.*.* x

XIS HIZ #3510 7|2|H| S %| A2} giLCt.

S T

Hi!

®
The monthly ROAS for LV 2021 S/S Collection Naver
Search is below 30%. This campaign has been
turned off for advertising efficiency.
CPC cPM
[% Check campaign $0.11 N $0.23
\/\/\jj Impressions /\/// Clicks \/\j\/ Pixel: ROAS = ‘/\f Mobile:
0,
2.9M 26.3K 892% 1
CPA 5876 O CPpa
Campalign Alarm & Editslarm | Dismiss Al
High campaign ROAS Low campaign ROAS L
Your daily ROAS of LV 2021 Cruise Collection is over 400%. Your monthly ROAS of LV 2021 §/S Collection Naver Search is Your |
Recommend to keep running the campaign. decreased by 30%. Please check the campaign for further UsSD. |
action.
# Edit | [3 Check campaign # Edit | [3 Check campaign # Ed
— 20,000 o
44,000
+ 20,000
1000 AMS HQbA FHm|ol 2ta| myju
! A=
* o <L |_|- i = I |_I |_|- o| I =

Agile Decisions & Immediate Actions
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Real-Time Creative Confirm
Table Ads Updated 6 minutes ago.
Ad
Results from 401 Ad
video_int_viral_A
2FE Qe 0HESA AdOps |
20 HERE E8 BMTH | 7
Edst 30 ZHE
Ini G AlLHE short Va
Your Marketing Command
Center | All-In-One Marketing
Dashboard | Digital
interest_cinabon_single02 Va
W—
IH]' e AL short
Your Marketing Command
Center | All-In-One Marketing
Dashboard | Digital
Your Marketing Command
Center | All-In-One Marketing 7

MNackhibvaacAd | MNiaikal

Status

Active

Active ‘)

Active

Active o

Active o
Active o

Active o

Active 0

Channels
©coi

@

(A]

®

(4]

Results

35,932 Link clicks

9,863 Link clicks

1,292 Link clicks

1,609 Link clicks

502 Link clicks

174 Link clicks

359 Link clicks

217 Link clicks

CPI

¥ 1,196 / Link click

¥ 501 / Link click

# 2,524 / Link click

% 1,854 / Link click

W 5,882 / Link click

# 9,342 / Link click

% 4,234 / Link click

# 6,635 / Link click

| =0l &A|2t LS 0] 7HS5HH
2tsk 3 2|0j|0|E|2 MakS L2IskL|C},

= =2T HHdHJ

Creative information

video_int_viral_B

Platforms selected @

Adriel

Watch on (8 YouTube

Type X Single image or video

Headlines |
ot=2|d opAlE

Texts /T\

olzale Top
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PurplelLabs
Healthcare

CIO|O{E TEf 74

SERY BOX

CIO|O{E{2| DHZo| ZIAfSH77E

Adriel

Challenges

HEHAGAH 0= HO| A5 QAR F17tQ F1= U|0[H Q] 571e &1
M2 gE0tH CIX 2 DiAE s LA SLICH 9] XhAf B =21 SERY BOX
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ME20 2 2227 FYEAL, S0B[IH0EH S SO = OC|of AHEE 12
A=A ZRloh= Hiol = B2 03 Z0| U= A&0[A5HCH

LS 1= ML oD

Results

HEHAGAHO=0lE2 /R EFHE S0l ZE ME & AF HOHE S&oty,
2 EHEX E2 Y MHE HO|H A ES 22/ FE QS0 o gnXo
dmlels erelotAsLILE Of M HE#A O E g2 =72l HRLAH 0[4 §lo| =
ZE A0l Chet JEfot @22 M2 WA ol 4 UA H 0], B0 225 = A2
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[

- Marketing Director of
PurpleLabs Healthcare
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Challenges
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Results
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- Director of Wadiz
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Results
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- CMO of Analogue plus
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- CEO of First Canvas
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- Marketer of Decathlon
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Contact Info: sales@adriel.com
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Company Website: adriel.com/ko/solution



