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Secondhand saw strong
growth in 2022 at 28%.

2021

By 2024, 10% of the global
apparel market is expected to be
made up of secondhand apparel.

D —
. I $2888B
. I$314B
. . .J $351B

$0 $50B $1008 $1508 $200B $2508B $3008 $3508

2022

2023

2024

2025

2026

2027

© Asia © Europe North America ® South America Australasia ® Africa
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Top 3 Reasons Consumers Buy Gen Z's Motivators to Buy Used
Secondhand Over New

s 63% of consumers choose s

ave/money used to get better deals. ave money

a Afford higher-end brands a Be more sustainable

a Find one-of-a-kind items a Have more fun when shopping
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7. CEO Profile

- KTB Network: A ALY (2018~2022)
- Freenters: CEO & Co-Founder (2012~2016)

- AZt0CHetm AAetd ZY (2010-2014)




